
FIRST CLASS RATES
MINIMUM OF 500 PIECES TO PRESORT
LETTER SIZE MAIL
Min. L/H Ratio=1.3 
Max. L/H Ratio=2.5

SINGLE CARDS & ENVELOPES      |	 POSTCARDS 
Max. Weight=3.0 oz.	 Min. Thickness=.009" 
Max. Height=6 1/8"	 Max. Thickness=.016" 
Max. Length=11 1/2"	 Min. Size=3.5" x 5" 
	 Max.Size=6"x 9"

		  Up to	 Up to 
	 Post	 1 oz.	 2 oz. 
	 Cards	 Letter	 Letter 
NON AUTOMATED	  
Single Piece	 $0.400	 $0.53	 $0.73 
Presorted	 $0.335	 $0.580	 $0.580 

AUTOMATED 
5-Digit	 $0.306	 $0.426	 $0.426 
AADC	 $0.318	 $0.461	 $0.461 
Mixed AADC	 $0.326	 $0.485	 $0.485 

NON-LETTER SIZE MAIL	
Max. Weight=13 oz.		  Up to	 Up to 
Max. Height=12"		  1 oz.	 2 oz. 
Max. Length=15"		  Flat	 Flat

Single Piece		  $1.160	 $1.360	
Presorted		  $1.000	 $1.200

AUTOMATED	  
5-Digit		  $0.555	 $0.755	
3-Digit		  $0.730	 $0.930	  
ADC		  $0.783	 $0.983	
Mixed ADC		  $0.891	 $1.091

MARKETING MAIL FLAT SIZE 
PIECE + POUND RATE

Mail pieces weighing more than 4.0 oz. 
**Each piece is subject to a piece AND pound rate

POUND RATE (add to Piece Rate)

		  DNDC	 DSCF	 DDU		
None	 Entry	 Entry	 Entry 
NON AUTOMATED	 $1.052	 $0.776	 $0.734	 N/A 
AUTOMATED	 $1.052	 $0.776	 $0.734	 N/A

ENHANCED CARRIER ROUTE 
Saturation	 $0.630	 $0.474	 $0.447	 $0.365 
High Density Plus	 $0.630	 $0.474	 $0.447	 $0.365 
High Density	 $0.630	 $0.474	 $0.447	 $0.365 
Basic	 $0.822	 $0.647	 $0.598	 $0.566

PIECE RATE (add to Pound Rate)

NON AUTOMATED		  		   
5-Digit	 $0.310	 $0.310	 $0.310	 N/A 
3-Digit	 $0.434	 $0.434	 $0.434	 N/A 
ADC	 $0.496	 $0.496	 $0.496	 N/A 
Mixed ADC	 $0.562	 $0.562	 N/A	 N/A

AUTOMATION 
5-Digit	 $0.219	 $0.219	 $0.219	 N/A 
3-Digit	 $0.377	 $0.377	 $0.377	 N/A 
ADC	 $0.466	 $0.466	 $0.466	 N/A 
Mixed ADC	 $0.535	 $0.535	 N/A	 N/A

ENHANCED CARRIER ROUTE 
Saturation	 $0.076	 $0.076	 $0.076	 $0.076 
High Density Plus	 $0.083	 $0.083	 $0.083	 $0.083 
High Density	 $0.131	 $0.131	 $0.131	 $0.131 
Basic	 $0.147	 $0.147	 $0.147	 $0.147

NON-PROFIT FLAT SIZE MAIL 
PIECE + POUND RATE

Mail pieces weighing more than 4.0 oz. 
**Each piece is subject to a piece AND pound rate

POUND RATE (add to Piece Rate)

		  DNDC	 DSCF	 DDU 
	 None	 Entry	 Entry	 Entry 
NON AUTOMATED	 $0.900	 $0.624	 $0.582	 N/A 
AUTOMATED	 $0.900	 $0.624	 $0.582	 N/A

ENHANCED CARRIER ROUTE 
Saturation	 $0.458	 $0.302	 $0.275	 $0.193 
High Density Plus	 $0.458	 $0.302	 $0.275	 $0.193 
High Density	 $0.458	 $0.302	 $0.275	 $0.193	
Basic	 $0.654	 $0.479	 $0.430	 $0.398

PIECE RATE (add to Pound Rate)

NON AUTOMATED 
5-Digit	 $0.144	 $0.144	 $0.144	 N/A 
3-Digit	 $0.268	 $0.268	 $0.268	 N/A 
ADC	 $0.330	 $0.330	 $0.330	 N/A 
Mixed ADC	 $0.396	 $0.396	 N/A	 N/A

AUTOMATION 
5-Digit	 $0.053	 $0.053	 $0.053	 N/A 
3-Digit	 $0.211	 $0.211	 $0.211	 N/A 
ADC	 $0.300	 $0.300	 $0.300	 N/A 
Mixed ADC	 $0.369	 $0.369	 N/A	 N/A

ENHANCED CARRIER ROUTE 
Saturation	 $0.031	 $0.031	 $0.031	 $0.031 
High Density Plus	 $0.038	 $0.038	 $0.038	 $0.038 
High Density	 $0.086	 $0.086	 $0.086	 $0.086 
Basic	 $0.101	 $0.101	 $0.101	 $0.101

MARKETING MAIL
STANDARD (A) RATES

MINIMUM OF 200 PIECES TO PRESORT
LETTER SIZE MAIL
Min. L/H Ratio=1.3 
Max. L/H Ratio=2.5

SINGLE CARDS & ENVELOPES 
Max. Weight=3.5    oz.	  
Max. Height=6 1/8" 
Max. Length=11 1/2"

BOOKLETS & FOLDED SELF-MAILERS 
Max. Weight=3.0 oz.	  
Max. Height=6" 
Max. Length=10 1/2"

		  DNDC	 DSCF		
	 None	 Entry	 Entry  
MACHINABLE	  
AADC	 $0.323	 $0.302	 $0.296	
Mixed AADC	 $0.336	 $0.315	 N/A

AUTOMATED 
5-Digit	 $0.277	 $0.256	 $0.250 
AADC	 $0.309	 $0.288	 $0.282		
Mixed AADC	 $0.330	 $0.309	 N/A

ENHANCED CARRIER ROUTE 
Saturation	 $0.197	 $0.176	 $0.172 
High Density Plus	 $0.210	 $0.189	 $0.185 
High Density	 $0.239	 $0.218	 $0.214 
Basic	 $0.332	 $0.311	 $0.308

STANDARD FLAT SIZE MAIL - PIECE RATE
Mail pieces weighing less than 4.0 oz.	  
Max. Weight=16 oz. 
Max. Height=12"			    
Max. Length=15"	

		  DNDC	 DSCF 	 DDU		
	 None	 Entry	 Entry	 Entry 
NON AUTOMATED			    
5-Digit	 $0.573	 $0.504	 $0.494	 N/A 
3- Digit	 $0.697	 $0.628	 $0.618	 N/A 
ADC	 $0.759	 $0.690	 $0.680	 N/A 
Mixed ADC	 $0.825	 $0.756	 N/A	 N/A

AUTOMATED				     
5-Digit	 $0.482	 $0.413	 $0.403	 N/A 
3- Digit	 $0.640	 $0.571	 $0.561 	 N/A 
ADC	 $0.729	 $0.660	 $0.650	 N/A 
Mixed ADC	 $0.798	 $0.729	 N/A	 N/A

ENHANCED CARRIER ROUTE				  
Saturation	 $0.234	 $0.195	 $0.188	 $0.167 
High Density Plus	 $0.241	 $0.202	 $0.195	 $0.174 
High Density	 $0.289	 $0.250	 $0.243	 $0.222 
Basic	 $0.353	 $0.309	 $0.297	 $0.289

MARKETING MAIL NON-PROFIT  
STANDARD (A) RATES

LETTER SIZE MAIL
Min. L/H Ratio=1.3 
Max. L/H Ratio=2.5

SINGLE CARDS & ENVELOPES 
Max. Weight=3.50 oz.	  
Max. Height=6 1/8" 
Max. Length=11 1/2"

BOOKLETS & FOLDED SELF-MAILERS 
Max. Weight=3.0 oz.	  
Max. Height=6" 
Max. Length=10 1/2"

		  DNDC	 DSCF		
	 None	 Entry	 Entry  
MACHINABLE	  
AADC	 $0.192	 $0.171	 $0.165	
Mixed AADC	 $0.205	 $0.184	 N/A

AUTOMATED 
5-Digit	 $0.146	 $0.125	 $0.119 
AADC	 $0.178	 $0.157	 $0.151	
Mixed AADC	 $0.199	 $0.178	 N/A

ENHANCED CARRIER ROUTE 
Saturation	 $0.117	 $0.096	 $0.092 
High Density Plus	 $0.125	 $0.104	 $0.100 
High Density	 $0.153	 $0.132	 $0.128 
Basic	 $0.246	 $0.225	 $0.222 

NON-PROFIT FLAT SIZE MAIL - PIECE RATE	

Mail pieces weighing less than 4.0 oz. 
Max. Weight=16 oz. 	  
Max. Height=12"			    
Max. Length=15"	

		  DNDC	 DSCF 	 DDU		
	 None	 Entry	 Entry	 Entry 
NON AUTOMATED			    
5-Digit	 $0.369	 $0.300	 $0.290	 N/A 
3-Digit	 $0.493	 $0.424	 $0.414	 N/A 
ADC	 $0.555	 $0.486	 $0.476	 N/A 
Mixed ADC	 $0.621	 $0.552	 N/A	 N/A

AUTOMATED				     
5-Digit	 $0.278	 $0.209	 $0.199	 N/A 
3-Digit	 $0.436	 $0.367	 $0.357	 N/A	  
ADC	 $0.525	 $0.456	 $0.446	 N/A 
Mixed ADC	 $0.594	 $0.525	 N/A	 N/A

ENHANCED CARRIER ROUTE				  
Saturation	 $0.146	 $0.107	 $0.100	 $0.079 
High Density Plus	 $0.153	 $0.114	 $0.107	 $0.086 
High Density	 $0.201	 $0.162	 $0.155	 $0.134 
Basic	 $0.265	 $0.221	 $0.209	 $0.201

320.251.7611 | nahan.com
7000 Saukview Drive, St Cloud MN 56303

© Nahan 2022, All rights reserved.
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